Solution Sales Marketing Roadmap

Channels Marketing Strategy Summary
Website The website is built for fast conversions, with clear CTAs, service comparison pages, and
Content high-impact landing pages. Content is concise and focused on solving customer pain
(Landing, points quickly, using FAQs, case studies, and pricing transparency. Downloadable
Service, Blog, resources like brochures or demo videos encourage immediate action rather than long-
Downloadable) term nurturing.
. . Social media content focuses on quick, actionable insights, strong CTAs, and promotional
Social Media . . . . . .
(Posts to Pages offers. Posts highlight client success stories, clear service benefits, and direct
& Grou s)g engagement tactics. Ads and organic posts drive visitors directly to service pages or lead
P forms, emphasizing immediate value.
Paid advertising is highly targeted and conversion-driven, using Google Ads, social media
Ads (PPC or ads, and retargeting to capture leads. Campaigns highlight discounts, limited-time offers,

Social Media)

and quick-service options. Ads drive traffic to optimized landing pages with a clear, single
CTA (e.g., "Get a Quote," "Book a Consultation," "Sign Up Today").

Email sequences are designed for fast decision-making rather than long-term nurturing.

Ema.ll Welcome sequences include special offers, clear product/service benefits, and
Marketing & ) . .
CRM automated follow-ups for unresponsive leads. CRM automations include abandoned
quote follow-ups and one-click booking reminders.
Industry The focus is on strategic partnerships and high-visibility event sponsorships rather than
Events, deep networking. Business owners attend events to generate quick leads, offer exclusive
Partnerships & event-only deals, and showcase live demos, case studies, or free trials that encourage
Networking fast conversions.
Webinars, Webinars and video content are short, high-value, and conversion-focused, addressing
Educational specific customer pain points with quick solutions. Live product demos, tutorial videos,
Videos & Public | and direct Q&A sessions encourage immediate action, leading to direct purchases or
Speaking service signups.
Goosle M Google My Business is fully optimized for high search visibility, using detailed service
.g y descriptions, strong calls-to-action, and real-time response management. Ads drive
Business & - . . . .
Citations traffic directly to Google Business listings for instant lead capture. Consistent NAP

(Name, Address, Phone) ensures customers find and contact the business quickly.
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Lead Generation Customer
Brand Awareness . Sales Process .
Channels & Visibilit & Quick Ootimization Retention &
y Conversions P Repeat Sales
SEO-driven .
. Strong CTA- Live chat & Al-
landing pages . .
. driven landing powered
targeting
pages - chatbots for Customer portals
problem-based .
. Downloadable instant responses for repeat orders
Website Content keywords -
. . resources - Automated or support -
(Landing, Service pages .
. . (eBooks, case appointment Automated re-
Service, Blog, with clear, . .
. studies) gated for booking or quote engagement
Downloadable) benefits-focused .
. lead capture - request forms - campaigns for
messaging - Blog .
. Service FAQ & knowledge past customers
posts optimized .
o comparison base for self-
for high-intent .
pages service
searches
Social proof-
. P Lead-gen posts
driven content . .
(before & after offering free Exclusive
) trials, limited- Automated DMs discounts &
transformation time offers, or & responses to loyalty rewards
Social Media posts) - Short- ’ P yaiy

(Posts to Pages &

form explainer

quick
consultations -

inquiries - Paid
ad retargeting

shared via social
media - Quick

Groups) wdegs on Retargeting based on customer
services & results . .
_Tarseted audiences with engagement support & FAQ
. g testimonials & responses
industry hashtag .

; case studies

strategies
Search ads Elfg |-rT Om;eret:dgs Cross-sell &
targeting g pag Automated lead

Ads (PPC or
Social Media)

problem-based
queries (“Best
[Service] near
me”) - Display
ads for brand
awareness

with direct
service offers -
Social media lead
generation ads -
Retargeting
campaigns for
website visitors

nurturing via
CRM integrations
- Retargeting ads
with urgency-
driven messaging

upsell campaigns
targeting past
customers -
Loyalty or
referral-based ad
campaigns
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Email se L It il
Automated . quences Automated oya. yemal S.
. with urgency . offering exclusive
welcome series . . . appointment )
Email Marketin introducin (limited-time confirmations & discounts -
g g offers, fast Customer

& CRM

services & unique

follow-ups -

value - Problem- ch:;aodnusl)l r_lg Personalized zzifzazté‘o?e_
solution email P CRM-triggered y
. Abandoned quote engagement
campaigns workflows .
follow-ups emails
Strategic Targeted event Automated post-
sponsorships at lead capture with event email
. - . VIP deals &
Industry Events, high-visibility instant follow- sequences for .
. ; exclusive
Partnerships & events - Business ups - QR code & warm leads - .
. . partnerships for
Networking award text-based Partnership deals )
N . . repeat business
nominations to signups for quick for referrals &
boost credibility lead collection bulk services
Short, high-value Limited-time
webinars solving webinar offers One-click booking .
. . . . . . Exclusive follow-
Webinars, a single pain with fast-action or demo signups -
. . . . up training or
Educational point quickly - bonuses - post-webinar - SUDBDOIt for past
Videos & Public YouTube ads Automated Upsell weF;JFijnar P
Speaking featuring webinar replays opportunities via
. . . . attendees
testimonials & for ongoing lead Q&A sessions
fast solutions capture
Fully optimized Google Ads with
Google Business direct "Call Now" Instant rfasporlse Au"comated
- . automation via review requests
Profile with or "Get Quote" . .
Google My . . Google Business for satisfied
. services listed CTA buttons - .
Business & . Messaging - customers -
- upfront - Local High-volume . .
Citations directory listings kevword tarsetin Encouraging Google Business
y g Y geting "click-to-call" or offers for

for high-volume
search visibility

for "best" & "near
me" searches

direct bookings

returning clients




